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Purpose 
 

1. The purpose of this report is to update the Council, Cabinet and the Head of Arts from Invest SK with 

the results of the consultation that has been undertaken with various stakeholders to inform the 

development of a cultural strategy for South Kesteven. 

Objectives 

2. The objectives of the consultation were identified as follows: 

• To find out what people like to do in their spare time  

• To measure how often they take part in various activities and events 

• To establish if they belong to specific groups or organisations and if they do, what they are 

• To find out where people go to find out about various activities and events  

• To ascertain if there are any barriers preventing people from taking part in activities or 

events 

• To establish if there is anything the council could do, to encourage respondents to take part 

or do more  

• To understand where gaps exist and identify potential solutions  

Methodology 
 

3. A survey was prepared that was structured to reflect and inform these objectives. Over 1,000 local 

people were encouraged to take part in the cultural conversation. They were contacted through a 

series of drop in events held throughout the consultation period (which ran for three months during 

the spring of 2019).  All but one respondent followed a web link to complete an electronic version 

of the survey - a copy of which is attached at appendix one.  

4. The consultation ran for three months from 1 March 2019 to 31 May 2019. 1,073 responses were 

received in total. 

 

Detail 

5. To help the council draw up a strategy that reflects the needs and aspirations of the people who live 

in South Kesteven, the consultation officer was asked to design a survey which could be used by the 

Head of Arts to gather feedback from residents and other stakeholders at a series of drop in events 

held throughout March, April and May 2019. 

6. The survey was structured around the main premise of the consultation which was to inform the 

development of the council’s cultural strategy.  It included questions designed to capture and/ or 

measure: 

• The arts, sports and physical activities people like to take part in or attend 

• The frequency of participation 

• The types of clubs, groups and organisations people belong to and what they were 



 
 

3 | P a g e  
 

• Where people find out about activities or events taking place 

• What prevents them from taking part 

• Anything the council could do, to encourage people to take part or do more 

• What, if any, contribution respondents might be able to make towards the development of the 

cultural strategy 

 

7. The consultation closed on 31 May 2019. 1073 responses were received, of which 1072 were via the 

link with one response being input manually. 

 

The results  

About your cultural interests 

8. The first question asked respondents to specify the arts and cultural events and activities they liked 

doing in their spare time. Their responses are shown in the table below: 

Event/activity No % (of total) % (of no of 
respondents) 

Going to the cinema 914 18.0 86.1 

Attending an arts exhibition, workshop or cultural event 613 12.0 57.7 

Watching live music 776 15.3 73.1 

Visiting a heritage attraction  744 14.6 70.1 

Visiting a museum  615 12.1 57.9 

Watching live sport 347 6.8 32.7 

Visiting the theatre 795 15.6 74.9 

Listening to poetry 121 2.4 11.4 

None of these  13 0.3 1.2 

Other 150 2.9 14.1 

 5088 100.0 1062 

 

 

 

 

The most popular activities identified by respondents were:  

• Going to the cinema 

• Visiting the theatre 

• Watching live music 

as illustrated overleaf. 

 

This table illustrates the wide variety of cultural events and activities attended by respondents.  It is 

important that the cultural strategy reflects the diversity of activities and events.   
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9. Respondents were then asked to quantify how often they take part in these activities. The table 

below shows the number and percentage of respondents participating in each of these activities 

regularly1. 

Event/activity No taking part 
regularly 

% (of total) 

Going to the cinema 861 82.6 

Attending an arts exhibition, workshop or cultural event 643 63.5 

Watching live music 693 68.4 

Visiting a heritage attraction  724 70.6 

Visiting a museum  581 58.1 

Watching live sport 369 39.7 

Visiting the theatre 703 68.8 

Listening to poetry 93 10.5 

   

Total 4667  

 

 

 

 

 

 
1 Number of respondents choosing at least once a week, about once a month, once every two or three months or 
within the last six months 
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The most popular activities – going to the cinema, visiting the theatre and watching live music were 

also those events that people attended most frequently. Visiting a heritage attraction was also 

something people did regularly too. This information should be used to inform the development of 

the cultural strategy going forward. 
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10. To help shape the strategy going forward, respondents were asked if they belonged to various 

groups. Their responses are shown below: 

Type of group No  

A local amateur dramatic group or similar 61 

A choir 68 

A band 35 

An orchestra 9 

A poetry group 13 

A local historical society 65 

The U3A or similar 119 

None of these 651 

Other 183 

Total 1204 

 

11. They were then asked for the names of the arts and heritage groups they belonged to. These have 

been attached for your information at appendix two. A significant proportion of those choosing 

“other” could be place into one of the categories listed above. 

 

 

 

  

About your sports and leisure interests 

12.  To understand what people do in their spare time, respondents were asked which sports and 

physical activities they took part in. Their responses are shown in the table below:  

Sport or physical activity No % (of total) % (of no of 
respondents) 

Working out at the gym 229 9.1 22.7 

Going for a run or jog 196 7.8 19.4 

Walking  825 32.7 81.8 

Cycling 295 11.7 29.2 

Swimming 292 11.6 28.9 

Yoga Pilates or similar 289 11.5 28.6 

Playing a specific sport e.g. Tennis or Rugby 215 8.5 21.3 

None of these 50 1.9 5.0 

Other 130 5.2 12.9 

    

Total 2521 100.0 1009 

 

The most popular activities are:  

It may be useful to re-categorise those responses that can be re-categorised into one of the above 

prior to the mapping exercise to inform the development of the council’s cultural strategy, as we will 

have a clearer picture of the types of clubs, groups and organisations people belong to. 
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• Walking  

• Cycling 

• Swimming 

• Yoga, Pilates or similar 

 

13. They were then asked to quantify how often they take part in these activities. The table 

below shows the number and percentage of respondents participating in each of these 

activities regularly.2 

 

Sport or physical activity No taking part 
regularly 

% (of total) 

Working out at the gym 307 38.1 

Going for a run or jog 268 34.5 

Walking  916 96.6 

Cycling 375 46.7 

Swimming 390 48.0 

Yoga, Pilates or similar 339 42.1 

Playing a specific sport eg Rugby or Football 262 34.5 

   

Total 2857  

 

 

 

It should be noted that a quick analysis of comments made under other revealed: 

 

14. Respondents were then asked if they were a member of a club, group or organisation linked to 

sports or physical activity. Their responses are shown below: 

 Type of group No  

A gym 200 

A running club 35 

A walking group 65 

A cycling club 24 

A swimming club 45 

A Yoga or Pilates class 185 

A Sports Club or organisation e.g. a football team 173 

None of these 453 

Other 73 

Total 1253 

 
2 Number of respondents choosing at least once a week, about once a month, once every two or three months or 
within the last six months 

The most popular activities – walking, swimming, cycling and yoga were also those that people 

participated in most frequently. This information should be used to inform the development of the 

cultural strategy going forward. 
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Gym membership, taking part in a yoga or pilates class, or belonging to a sports club or 

organisation were the most popular choices. Around 4 in 10 (42.2%) didn’t belong to a club or 

organisation linked to sports or physical activity.  

 

 

 

15. Respondents were then asked for the names of the sports and physical activity clubs or groups they 

belonged to. These have been attached for your information at appendix three. As before, a 

significant proportion of those choosing “other” could be re-categorised into one of the above 

categories, and, as before, it may be useful to do this prior to the mapping exercise to inform the 

development of the cultural strategy. 

 

16. To help the council make the most of the various channels of communication that are available, 

respondents were asked to identify the channels they were most likely to use when they wanted 

to find out about sports or physical activities or cultural events in their area. The graph below 

shows the percentage of respondents choosing each of the various channels. 
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This statistic might warrant further investigation to establish whether this proportion of people have 

answered in this way because they are inactive, or because they are active but don’t belong to a group 

or club.  
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17. To help the council understand what might be preventing people from taking part in an activity or 

attending an event, respondents were asked to identify any barriers to participation. Shown in 

ascending order of popularity, the barriers were as follows: 

 

 

 

 

 

 

18. To be able to improve levels of participation within the district, the council was keen to know what 

it could do to encourage people to either take part or do more. Respondents were asked if they 

thought the council should: 
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This illustrates the role social media channels play in devolving information about what’s going on in 

the district, as well as the more traditional sources (council publications and the local press). 

Interestingly, respondents identified word of mouth as the most effective means of communicating 

the events and activities that are going on.  The cultural strategy should reflect the diversity of 

communication channels that are used. 

It is important that the council’s new cultural strategy takes account of each of these barriers to 

participation and going forward, puts strategies in place that will mitigate their impact.  
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• Improve the promotion of various events and activities across the district 

• Signpost the clubs or organisations they belong to, to funding that may be available 

• Tell them where and when activities are taking place 

• Something else (please specify) 

The table below shows the number and percentage of respondents who chose each of these 

options.  

Action No  % (of total no 
of 
respondents) 

Improve the promotion of various events and activities 518 64.4 

Signpost the clubs and organisations to sources of funding  212 26.3 

Tell them where and when activities are taking place 486 60.4 

Something else 143 17.8 

 

 

 

 

 

 

19. The council was keen to ensure that the ideas and enthusiasm of individuals and groups were 

reflected in the strategy and asked them how they might be able to contribute towards its 

development. They were asked if they would be prepared to:  

• Share events on social media 

• Become a member of the project team 

• Agree to join a database of contacts  

• Upload information about your club’s activities onto a central portal 

• Become a volunteer 

• Do something else 

Sharing events on social media and agreeing to join a database of contacts were the most popular 

as illustrated overleaf: 

Interestingly, the two more popular options were both linked to making improvements in how events 

are communicated to the wider population– one being to improve the promotion of various events 

and activities, and the other to tell them where and when activities are taking place.  The emphasis 

respondents have placed on communication needs to be reflected in the council’s strategy. 
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This should be reflected within the strategy. 

20. To gauge the overall opinion of respondents, they were asked the extent to which they agreed or 

disagreed with the following statements:  

• I would like to know more about the cultural events and activities that are available in 

SK 

• I think the council should do more to tackle the things that stop people from taking 

part in cultural events and activities 

• I think the council should do more to engage with community groups and other 

partners 

• I think the council should be providing more events, activities and cultural 

opportunities for its rural communities 

Their feedback is detailed in the table overleaf: 

 

 

 

 

 

 

 

share events on 
social media, 472

become a member of 
the project team, 159

agree to join a 
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upload information 
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56

Contributing towards the cultural strategy
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 Strongly 
agree 

Agree Neither agree 
nor disagree 

Disagree Strongly 
disagree 

Total 

I would like to know more 
about the cultural events and 
activities that are available 

300 
(33.3%) 

391 
(43.4%) 

180 
(20.0%) 

16 
(1.8%) 

14 
(1.5%) 

901 
(100%) 

I think the council should do 
more to tackle the things that 
stop people from taking part 
in cultural events and 
activities 

209 
(23.4%) 
 

350 
(39.1%) 

299  
(33.4%) 

28 
(3.1%) 

9  
(1.0%) 

895 
(100%) 

I think the council should do 
more to engage with 
community groups and other 
partners 

218 
(24.4%) 

361 
(40.5%) 

287 
(32.2%) 

19 
(2.1%) 

7 
(0.8%) 

892 
(100%) 

I think the council should be 
providing more events, and 
activities for its rural 
communities 

257 
(28.7%) 

341 
(38.1%) 

255 
(28.5%) 

29 
(3.2%) 

13 
(1.5%) 

895 
(100%) 

 

Over three quarters of respondents (76.7%) wanted to know more about the events and activities that 

are available. Just over three fifths of respondents (62.5%) thought the council should do more to 

tackle the barriers that stop people from participating in events and activities. A similar proportion 

(64.9%) stated that they thought the council should do more to engage with community groups and 

partners, with around two thirds of respondents (66.8%) wanting the council to provide more events 

and activities for its rural communities. 

 

 

 

Other comments 
 

21. Respondents were then asked if they had any other comments to make about the council’s 

cultural strategy. Over 230 people commented on a wide range of issues. A quick analysis revealed 

the following strands: 

• The standard and availability of facilities, in both rural and urban areas 

• The barriers that prevent people from taking part, including transport, costs and time 

• Support for festivals and  requests that more exhibitions take place 

 

 

 

This information should be fed into the council’s cultural strategy and used to drive forward 

improvement. Knowing more about the events and activities that are available is important to 

respondents and has been identified in feedback from other areas of the survey. 
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Stakeholder Information 

22. To enable the council to establish if the responses they have collected are representative of the 

district, respondents were then asked for some key demographic information including their 

gender, age, disability, ethnicity and postcode sector.    

Gender 

Respondents answered as follows: 

Gender  No %  

Male 258 29.2 

Female 607 68.6 

Transgender 3 0.3 

Prefer not to say 16 1.8 

Other 1 0.1 

Total 885 100.0 

 

Comparing these percentages to those from the district for mid-2017 (the latest population 

estimates available) revealed that males were under- represented, and females were slightly over -

represented in the sample. This should be kept in mind when looking at the results. 

Age 

Responses were received from people across all age bands as illustrated overleaf: 

 

 

Under 18
5%

18 To 24
2%

25 to 34
5%

35 to 44
12%

45 to 54
20%

55 to 64
27%

65 to 74
23%

75 and over 
5%

Prefer not to say
1%

Age bands of respondents
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 If the proportion of respondents from the sample are compared to those for the district, those 

aged under 35 are under-represented and those aged 45 and over are over-represented in the 

sample. 

Disability 

Around 8% of the sample were disabled, which compares to around 18% of the working age 

population in the country. As such, those with a disability are under-represented in the sample. 

Ethnicity 

The sample was broadly representative when compared to ethnicity estimates from 2017 for the 

district.   

Postcode Sector 

To ensure that all areas were represented in the formation of the strategy, people were asked to 

specify the first three or four digits of their postcode. Their responses are shown in the table 

below: 

 

Postcode Sector No %  

NG23 8 0.9 

NG31 218 24.7 

NG32 43 4.9 

NG33 30 3.4 

NG34 18 2.0 

PE6 85 9.6 

PE9 273 31.0 

PE10 77 8.7 

Prefer not to say 39 4.4 

Other 92 10.4 

   

Total 883 100.0 

 

 

Comparing these figures against those for the district revealed responses were received from 

across the district. Rural postcode sectors NG23, NG32, NG33, NG34 were slightly under-

represented, whilst those living in PE9 were over-represented.   
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Conclusion 
 

23. The purpose of this consultation was to inform the development of a cultural strategy for South 

Kesteven. Over a thousand respondents have taken part and have told us what they like to do in 

their spare time, the groups and clubs they belong to and how often they take part in activities 

and attend events. They have also identified barriers that may prevent them from either taking 

part or doing more and have told us how they might like to be involved going forward. This 

information now needs to be considered in detail and used to create the building blocks of the 

cultural strategy.  

 

Prepared by Deb Wyles 

Communication and consultation 

July 2019 

 

 

 

 

 

 

 

 


